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2OVERVIEW

PullUSA is the official publication of the USA High 
School Clay Target League, the fastest-growing 
high school sport in the nation. This quarterly 
magazine is direct-mailed and digitally delivered to 
up to 60,000 readers—student athletes, coaches, 
gun clubs, volunteers and school administrators—
throughout more than 25 states.

PullUSA tells the compelling stories of these 
student athletes (grades 6-12), coaches and 
volunteers. The magazine will cover human interest 
features, lifestyle stories, tips, product reviews, 
college prep and more from the world of clay 
target shooting sports. 

Our readers don’t just shoot clay targets—they 
hunt, fish, camp, and excel in the classroom. This 
is the most efficient and effective vehicle to reach 
these avid outdoor families. 

Target your market on all fronts with print, online 
and email content and distribution.

Take your best shot—PullUSA!

Captivating the Clay Target 
Community

About Us
The USA High School Clay 
Target League is a 501(c)(3) 
non-profit corporation and the 
independent provider of shooting 
sports as an extracurricular co-
ed and adaptive activity to high 
schools for students in grades six 
through twelve who have their 
League-approved firearms safety 
certification.
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Circulation
Average circulation up to 28,000-
plus U.S. clay target households, 
schools and gun clubs, representing 
participants of USA High School 
Clay Target League.

Readers
2.33 PEOPLE in each recipient 
household read each issue of  
PullUSA Magazine.* 

Terms
Terms are net 30 days. Charges 
of 1.5% per month will be applied 
to invoices over 30 days past due. 
Payment may also be made via 
Visa, MasterCard or American 
Express. All payments must be 
remitted in U.S. currency. Page Size:

Trim: 8 1/4” x 10 7/8”
Safety: 7 3/4” x 10 3/8”
Bleed: 8 1/2” x 11 1/8” 
Bleeds accepted on  
full page ads only.

Paper:
Cover - 80# Gloss
Text - 60# Gloss

Color - 4-c Process

Print:
Cover & Text: 
Web Heatset

Bindery:
Saddle-stitched

	 Size	 Dimension	 Open	 4x

	 Back Cover	 8 1/4  x 10 7/8 	 $3,500	 $3,150

	 Inside Front Cover	 8 1/4  x 10 7/8 	 $3,000	 $2,700

	 Inside Back Cover	 8 1/4  x 10 7/8 	 $2,500	 $2,250

	 Spread (2-page)	 16 1/2  x 10 7/8 	 $3,750	 $3,375

	 Full Page	 8 1/4  x 10 7/8 	 $2,000	 $1,800

	 2/3 Page Vertical	 4 3/4  x 9 7/8 	 $1,500	 $1,350

	 1/2 Page Vertical	 3 1/2  x 9 7/8 	 $1,250	 $1,125

	 1/2 Page Horizontal	 7 1/4  x 4 7/8 	 $1,250	 $1,125

	 1/3 Page Vertical	 2 1/4  x 9 7/8 	 $750	 $675

	 1/4 Page Vertical	 3 1/2  x 4 7/8 	 $600	 $540

	 1/4 Page Horizontal 	 7 1/4  x 2 3/8
	 $600	 $540

FULL 
PAGE 1/2  

PAGE
[VERTICAL]

1/3  
PAGE
[VERTICAL]

2/3 PAGE

1/4 PAGE

1/4 PAGE [HORIZONTAL]

1/2 PAGE
[HORIZONTAL]

 3.5"
x

 9.875"
 2.25"

x
 9.875"

 4.75"
x

 9.875"

7.25" x 4.875"

7.25" x 2.375"

 3.5" x
 4.875"

 8.25" x
10.875"
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Ad Sizes

ADVERTISING RATES

Bonus Offer!
Purchase 4x full page ad 
receives 50% DISCOUNT 
4x rate of 5th ad!

SOLD

SOLD
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Digital Specs
Touchpoint Media prefers to 
receive ads in Hi-res PDF format. 
Adobe InDesign, Adobe Illustrator 
EPS (w/outlined fonts), or Adobe 
Photoshop (TIF/EPS) formats are 
also accepted. Submit ads on CD 
or you can FTP the files. Be sure 
to include all appropriate artwork 
and typefaces if necessary. Ensure 
all embedded images are in CMYK 
format. We cannot be responsible 
for RGB color print production.

Ad Submission
Ads can be e-mailed to  
info@touchpointmedia.com. 

If they are too large to email, 
they can be sent to our Air 
Dropper account. In your web 
browser enter: http://airdropper.
com/touchpointmedia. When  
prompted please enter the 
passphrase below:
	 • Passphrase: upload612

Air Dropper will then allow you 
to upload to the Ads folder. You 
will be notified when upload is 
complete and Touchpoint Media 
will be notified that a file has 
arrived.

Ad Creation 
Full service design, digital 
photography and production 
capabilities are all available at 
competitive pricing. Please talk  
to your sales representative  
for details.

TO ADVERTISE  
Call today, or see page 10  

for a list of contacts.

PH: (952) 994-2427 
www.pullusamagazine.com

Advertising Deadlines

Editorial Calendar

Issue Date	 Space	 Material	 Mail	

Fall 2018	 09/21/18	 09/24/18	 11/03/18

Winter 2019	 12/7/18	 01/03/19	 02/18/19	

Spring 2019	 03/25/19	 03/29/19	 05/11/19	

Summer 2019	 07/01/19	 07/03/19	 08/13/19

Fall 2019	 09/16/19	 09/20/19	 11/02/19

Issue Date	 Highlights, Themes & Special Issues*

Winter 2019:	 Product Showcase

Spring 2019:	 Shooting Skills

Summer 2019:	 Season Roundup 

Fall 2019:	 College

*Subject to change

4SPECS & DEADLINES
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Home Page
1.	 Premium Leaderboard ad
	 728 x 90 pixels | $800/quarter

2. Standard Leaderboard ad
	 728 x 90 pixels | $500/quarter

3. Sidebar ad
	 300 x 100 pixels | $300/quarter

All Banner Ads rotate in order randomly with 
page refresh and are located throughout the 
site in addition to the home page.
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Digital Edition

ONLINE/DIGITAL EDITION

Over 30,000 participants—student 
athletes, coaches, gun clubs, volunteers 
and school administrators—of the USA 
High School Clay Target League who 
receive the printed magazine at their 
homes four times each year also have the 
opportunity to read the publication in an 
interactive digital format.
 
The digital edition engages clay target 
shooters, coaches and families like never 
before, and provides additional exposure 
and value for PullUSA advertisers.

Select content from 
each issue available on 
the PullUSA website!

 
 

EACH DIGITAL 

ISSUE SENT TO 

OVER 30,000 

READERS!

Each issue is e-mailed 
to every USA High 
School Clay Target 
League participant!
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7"

5"

5"

1. Save money on printing and shipping by having us print and ship your brochure. 
Please call your sales representative today for details.

2. If you decide to print your own brochure, please contact your sales representative 
for specification quantity, delivery deadlines and the address to ship to.

Call for rates on 
inserting your 
brochure or collateral 
piece. We offer a 
one-stop shop for 
full service design, 
digital photography, 
production and 
printing services.

Your printed 
piece inserted 
into the 
magazine into 
the specialized 
market of your 
choice!

Cost:

(Limit of 8 pages or less)
SELECT FROM ANY OF THESE OPTIONS:

Insert Sizes

8.5" X 11" TRI-FOLD12" X 5" SMALL FLAP 8.5" X 11" BI-FOLD HALF PAGE

8.5"

3.67"

8.5"

5.5"

8.5"

5.5"

6PROMOTIONAL INSERTS

 
 

DELIVER YOUR MESSAGE, AND  MAIL YOUR INSERT  FOR LESS THAN  YOU COULD  YOURSELF!
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10 CENTS  
an issue!

FLAT RATE FEE  
(Does not include  

printing cost)



From coast to coast, 
PullUSA is the world’s most 
widely distributed YOUTH 
clay target magazine.

7COAST TO COAST DISTRIBUTION

  30,000+ PARTICIPANTS—STUDENT ATHLETES, COACHES, GUN CLUBS, SCHOOL ADMINISTRATORS AND MORE!
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Household  
Profile 61%

90%
70%
65% COLLEGE 

GRADUATES

HAVE MORE THAN $75,000 
household income

OWN PRIMARY 
RESIDENCE

HAVE 3 OR MORE
people in the household

AUDIENCE

 
 

FAMILY  
ORIENTED  

AND  
AFFLUENT!

USA HIGH SCHOOL CLAY TARGET LEAGUE IS THE LARGEST 
YOUTH CLAY TARGET PROGRAM IN THE COUNTRY!
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77%   
of student athletes 
purchsed a hunting 
license last year

76%   
of athletes enjoy 
fishing as another 
preferred leisurely 
activity

60%   
of families own 
recreational vehicles 
as another preferred 
leisurely activity

57%   
of League participants 
are first-time clay 
target shooters

20%   
of student athletes are 
female

80%   
of families own a dog

$11   

million estimated 
team expenditures 
to participate in the 
League

9 AUDIENCE

 
 1 OUT OF EVERY 2 

FAMILIES  
IS EXPECTED 

TO PURCHASE A 
FIREARM IN 2018

LEAGUE YOUTH WILL SPEND 
OVER $2 BILLION DOLLARS ON 
HUNTING, FISHING AND SHOOTING 
SPORTS IN THEIR LIFETIME.  
(Based on data from the U.S. Fish and Wildlife Service and U.S. Census Bureau)

*Data compiled by USA High School Clay Target League 2018 
Student Athlete Registration Survey
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Additional Opportunities

To advertise,  
please contact:

Fundraising and Event Manager
Josh Kroells
(952) 994-2427
jkroells@usaclaytarget.com

Main Office: 1408 Northland Drive, Suite 104, Mendota Heights, MN, 55120
PH: (952) 994-2427 • E-MAIL: info@usaclaytarget.com

www.usaclaytarget.com
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Touchpoint Media
505 N. Hwy. 169, Ste. 100
Minneapolis, MN 55441
(800) 597-5656
www.touchpointmedia.com

PUBLISHING PARTNER

CONTACTS

Special Opportunities

Get your brand in the hands of thousands of 
shooting sports enthusiasts with our web and 
mobile applications!

Annual Sponsorship

Support the USA High School Clay Target League with our 
comprehensive package that includes nationwide or state-specific 
event sponsorship!

Event Sponsor

Sponsor packages and exhibitor space available for USA 
High School Clay Target League events!

Vice President
John Nelson
(612) 490-1388
jnelson@usaclaytarget.com

2018-19 MEDIA GUIDE  |  PULLUSAMAGAZINE.COM



Aim 
Higher
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by JAKE WEYER

Location: 
Fresno, California
Enrollment:  
24,400
Team Size: 8

To help students get an idea of what is available at the college level, 
here’s a cross-section of colleges from throughout the nation that 
offer clay target programs:

California State University Fresno

Located near the Sierra Nevada, California State University, Fresno 
is one of 23 campuses in the California State University system—
one of the largest higher education networks in the world. A leading 
agricultural program boasting a 1,000-acre student-staffed farm is 
among the standout offerings. Robust scholarship opportunities 
and a concentration on community service are also hallmarks of 
the college, often referred to as Fresno State. The shooting team, 
founded in 2013, is the only collegiate shooting team in Califor-
nia. It competes in trap, skeet, and sporting clays competitions, 
traveling to at least three main shoots a year. Last season the 
team achieved a third-place finish in Division 3 American trap in 
Association of College Unions International (ACUI) competition.

UNDERGRADUATE TUITION: $5,472
TEAM COST: The team received a grant from the NRA that covers 
practice targets and shells and hosts a fundraiser shoot each year to 
pay for travel expenses and entry fees.
COLLEGE WEBSITE: hcsufresno.edu

TRAP SHOOTING IS A LIFETIME SPORT, which 
means the end of high school is really just the 
start of a new chapter in the lives of USA High 
School Clay Target League participants.

Colleges nationwide have recognized the 
growth of the League and are expecting an influx of student 
shooters interested in competing at the next level. 

“It’s a big thing in our region and we want to be able to 
offer the sport to students when they come to college,” 
says Matt Schneider, coach of the Southwest Tech trap 
shooting team in Fennimore, Wis., which has already more 
than doubled membership since its 2016 start. 

Whether shooting as part of a club or as a varsity ath-
lete, at a two-year college or a four-year school, oppor-
tunities abound for students who want to advance in the 
sport while furthering their education. Being a part of a 
college shooting team offers the chance to broaden shoot-
ing skills to skeet, sporting clays and other disciplines, to 

travel for competitions, and to get involved on campus, 
which Eastern Oregon University shooting coach John 
Shorts says is crucial.

“Students attending universities today need to 
become engaged with their campus in order to be suc-
cessful academically,” he says. “Having a trap shooting 
team provides a diverse group of students an opportuni-
ty to represent their university and compete equally in a 
coed sport.”

But students need to be careful to choose a college based 
on their career goals first, not the shooting team, says Tom 
Binyon, who helped start the Kansas State High School 
Clay Target League.

“First you have to find a school that offers you the best 
opportunity in the degree programs to fulfill your dreams 
and desires,” he says. “If they have a shooting program, 
even better. But don’t go to a school for their shooting 
program, then try to match up a degree program.”

College shooting teams offer an opportunity to grow and diversify your skills

GEAR  
UP!

Start the year with the best gear. Shotguns, shell catchers,  
eyewear, ear protection, trap machines, cleaning equipment, and more!
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photos by  
STAN WALDHAUSER

Fully  
Loaded

Everything you need to start the  
2018 shooting season strong
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WILEY X SABER ADVANCED 
SHOOTING GLASSES //  
wileyx.com
Fashion doesn’t always have to take a back seat  
to functionality. With the Wiley X Saber Advanced 
Shooting Glasses, young athletes can look sharp 
while blasting clays at the trap range.

Featuring thick 3 mm lenses, these sunglasses 
offer adjustable-width rubberized nose pieces, 
foam browbars and adjustable-length temples for 
a comfortable, secure fit. The X Saber glasses are 
ANSI Z87.1-2003-certified as OSHA professional-

grade eyewear and military spec-rated as 
combat eyewear protection.  

Includes lenses, frame, strap and soft bag with 
drawstring. Grey/Rust/Vermillion lens kit includes 

nylon zippered case. MSRP: $60

SHAMROCK LEATHERS SHELL BAG // 
shamrockleathers.com
Featured on the cover of this issue, Shamrock Leathers continues 
to offer the premier shell bag sought after by athletes around  
the League.

Constructed of 8–9 oz cowhide and assembled by hand with 
leather lacing, the Shamrock Leathers small shell bag holds 
four boxes of shells, while the front pocket is big enough to hold 
shooting glasses and a couple sets of ear plugs. 

Shamrock Leathers has partnered with the League to offer 
athletes the option to put their state league’s logo on the front, 
and Shamrock Leathers can also personalize each bag by 
imprinting the athlete’s name or school. MSRP: $150

BERETTA A400 // beretta.com
The striking blue receiver might be the first thing that catches the eye on 
Beretta’s A400 Xcel semi-auto shotgun, but for those looking for a solid 
12-gauge competition shotgun, Beretta claims the A400 is faster cycling, 
softer-shooting and better balanced than anything else on the market.

The shotgun incorporates several recoil-reducing systems to back up that 
claim. One is a hydraulic shock absorber that softens the rearward energy from 
the action’s moving parts, which minimizes felt recoil while reducing wear 
within the receiver. Another is a Micro-Core recoil pad that helps neutralize the 
recoil generated by the power of the cartridge. In addition, the A400 Xcel’s 
forged barrel is made of Beretta’s “Steelium,” a proprietary formula engineered 
for consistency, toughness and durability.  MSRP: $1,600

gold
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gunning
by JAKE WEYER and ANDREW TRI

THREE-TIME OLYMPIC TRAP SHOOTER COREY COGDELL IS STILL 
AIMING FOR THE TOP OF THE PODIUM 

REFLECTING ON HER FIRST MOMENT ON AN OLYMPIC PODIUM 10 YEARS AGO,  
Corey Cogdell describes it as her life flashing before her eyes.

She saw the whole journey — from her early childhood in remote 
Chickaloon, Alaska, where her father taught her to shoot tin-can targets 
strung from trees, to winning a four-way shootout to win the bronze medal 
in Beijing at just 21 years old. She wasn’t expected to make the Olympic 
team, much less medal. But soaring above expectations had already 
become routine for Cogdell by those 2008 games. 

She had a sharp eye at a young age (she fired her first rifle shots at age 
3), but like any young athlete, she had to work hard to better her skills. 
After getting into shotgun shooting as a teenager, she remembers 
hitting just three targets in her first round of 25 — a score many 
novices in the USA High School Clay Target League can relate 
to. Such challenges only empowered her, and they still do today. 
As a three-time Olympian and two-time bronze medalist, the 
31-year-old athlete is still hunting for gold, and still shoots with 
a chip on her shoulder.P
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ALL SIZES AND COLORS
With so many different types of clay target 
shooting sports, there are many different 
sizes of targets. The smallest target—
called a dove—is only 60mm wide. That’s 
just a bit bigger than two quarters placed 
end to end. The clay targets used for the 
league are 108mm across, and they weigh 
100 grams.

Clay targets also come in a wide variety of 
colors. While most league athletes are famil-
iar with the bright orange-domed targets, 
clay targets also come in colors like white, 
black, green, and even hot pink.

WHEN CLAY ISN’T CLAY
Did you know that clay targets aren’t really 
made of clay? A standard clay target is actu-
ally a mix of pitch—a thick black petroleum 
resin—and limestone or chalk.  

Pitch by itself is really a thick, slow-mov-
ing liquid. In fact it’s so thick and slow mov-
ing that if you took a spoonful of it and held 
it upside down to drip, you’d have to stand 
there for about a decade (give or take a year) 
to form just one drop! 

In order to make the targets easy to break, 
the pitch is heated and mixed with limestone 
or chalk. That mix is then put into a mold and 
cooled before painting and packaging.

More recently, biodegradable clay targets 
that are safer for the environment have 
come to the market. Those targets aren’t 
made with pitch. Instead, they’re made with 
limestone, sulfur, and other ingredients; 
even a type of sugar.

THE BEST THINGS IN LIFE...
Some might say that the best part of clay 
target shooting is the friendships you 
make on the line, or the honor you feel 
as you represent your school each league 
night. But for some of us, the truth is that 
the best thing about clay target shooting is 
blasting those bright orange targets right 
out of the sky. ✪

SUMMER 2017    PULLUSAMAGAZINE.COM 35 

THE FIELD SCORING TABLE 

It’s a bright, sunny day. The birds are chirping, cottonwood seeds 
are drifting in the air, the bees are buzzing to and fro, and it’s 
your turn to shoot.

You close the action of your shotgun, raise it up to your 
shoulder and take a breath. You call for the target, and just a couple 
seconds later the shotgun bucks as you pull the trigger and watch with 
satisfaction as you crush that clay target into tiny pieces. 

This year, student athletes in the USA High School Clay Target 
League blasted away at nearly 10 million targets during the regular 
season and season-ending state tournaments/championships.

Obviously, clay targets are important in a sport that revolves 
around shooting them out of the air, so what are they? And how are 
they made?

DID YOU 
KNOW? 

CLAY TARGETS 
AREN’T REALLY 
MADE OF CLAY. 

A STANDARD 
CLAY TARGET IS 
ACTUALLY A MIX 

OF PITCH AND 
LIMESTONE OR 

CHALK.

BREAKING DOWN 
CLAYS

STANDARD LEAGUE TARGET

100.00 g

108 mm

A CLOSER 
LOOK AT CLAY 
TARGETS

PullUSA: How did you first learn 
about the League?
Zijun “Vector” Zhang: I got the school 
bulletin in my email, and it mentioned 
that there was this trap shooting team 
and that you could actually shoot stuff. 
In China, we’re not allowed to own 
guns, so I was interested and decided  
to give it a try. My host father had taken 
me handgun shooting before, but the 
trap team was my first time with  
a shotgun. 

PullUSA: How did your first time go?
 Zhang: My first time was with my 
coach’s daughter’s shotgun. It was an 
over-and-under Beretta. I couldn’t even 
pull the trigger because I was kind of 
afraid and my hands were shaking. To 
me, it was very big and powerful so I was 
nervous. I shot an 11 that first time.

PullUSA: What did your family in 
China say when they heard you were 
shooting?

 Zhang: When I decided that I wanted to 
do this, I called my parents in China to 
ask for money to get a shotgun, and my 
mom was like, “You’re not doing this,” but 
my dad said, “OK, if it’s really safe, then 
go ahead and do it,” and he sent me funds 
to help me get a trap gun. My mom just 
kind of accepted that she couldn’t do any-
thing about it because I’m over here and 
she’s over there (laughing). My dad told 
my grandma and she just shook her head.

PullUSA: You went from having no 
experience to having a very successful 
first season...
 Zhang: Yes, I was actually kind of sur-
prised that I could do well in this sport in 
just my first year. My parents were also 
really surprised and impressed that I could 
shoot a shotgun so well. My mom is feeling 
totally fine now and my dad is really proud.

PullUSA: What do you like most about 
being on the team?
 Zhang: I love the people I’m around. The 
people are nice, we respect each other, 
and we take care of each other. When 
there’s a problem, we try to fix it together. 
The people are great.

PullUSA: What other activities are you 
in at school?
 Zhang: Right now I’m in theater and on 
the math team. I’m also in the knowledge 
bowl and play some piano, and I’m part of 
the Campus Ministry Team.

PullUSA: What advice would you give 
to other shooters?
 Zhang: Put your face on your gun stock! 
When I started, I kept bruising myself 
because I wasn’t holding the gun tight 
enough. It was distracting and it didn’t 
feel good. And trust your coaches. 

Each issue of PullUSA features a different 
high school clay target athlete exhibiting 
exceptional character and passion for the 
sport and their communities. ✪
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ZIJUN “VECTOR” ZHANG is an 18-year-old international student studying abroad 
in Richfield, Minnesota. Born in China’s Fujian province, Vector first joined the League 
during the 2015-2016 school year. Under the tutelage of his head coach, Bob Brotzel, he 
went from shooting an 11 his first time on the range to ranking in the top 100 athletes 
out of more than 10,000 that took part in the spring season.

Now in his last year at the Academy of Holy Angels, Vector spoke with us about his 
rise to success in the Minnesota State High School Clay Target League. 

THE LEAD ON THE LINE

18
MNSHSCTL “Top 100” 

average; MNSHSCTL  
Spring 2016 - First Place, 

Class 2A - Conference 5.

AGE FUN FACTS

ZIJUN ZHANG 
❚❙❘ ACADEMY OF HOLY ANGELS – RICHFIELD, MN ❘❙❚

24 PULLUSA MAGAZINE    WINTER 2018

THE FIELD COACH KELVIE’S CORNER

“SHOT” SIZE MATTERS!
WHICH SHOT SIZE FITS YOUR EQUIPMENT AND PERSONAL SHOOTING STYLE? 
 by JASON KELVIE  illustrations by TOM RICHMOND

he debate over which shot size to use for 16-yard trap has been a staple 
of conversations around gun clubs for years. Everyone from Olympians 
to All-Americans to the casual shooters at your local club have debated 

whether or not 7.5 shot is better than 8, or 8.5, or 9 shot, or vice-versa. All shoot-
ers want to get it ‘right,’ but trying to figure it out can be daunting. 
 Is there really only one size that fits all? 

WHAT IS ‘SHOT?’
‘Shot’ refers to the pellets in a shot-
gun shell. Various types of shot-
guns shells can have different sizes 
of shot. The smaller the shot size 
number—7.5, 8, or 9—the larger the 
diameter of each pellet in the shell. 

Because of the difference in shot 
diameter, shotgun shells with a 
smaller shot size will have fewer 
pellets in the shell. A shotgun shell 
with 8 shot will have more pellets 
than a shell with 7.5 shot. 

Did you just realize that you have 
more chances to hit the target with 
8 shot because it has more pellets? 
Be careful! It’s not quite that simple.

CHOOSING YOUR SIZE
There’s no question that either 7.5 
or 8 shot will work for 16-yard trap 

just fine. The real question is which 
size best fits your personal shooting 
style, and how that shot patterns out 
of your shotgun. 

If you are a quick shot who prefers 
to break the targets before they get 
very far out, I would recommend 
8 shot. At such close range, the 
increased number of pellets will give 
you a better chance at breaking the 
target versus the 7.5 shot. 

On the other hand, if you take 
more time before you pull the trig-
ger, allowing the targets to fly out 
a fair bit, then I would recommend 
7.5 shot. The larger pellets have 
more mass, which will increase your 
chances of breaking targets at longer 
distances. Smaller shot might not 
have the power to do much more 
than scare the dust off the targets. 

THE PATTERNING BOARD
I love the patterning board and so 
should you. It is one of the most 
effective tools to use to learn how 
various brands of ammunition, shot 
sizes and chokes affect how your 
shotgun shoots. 

When determining your shot size, 
you should let the pattern deter-
mine what size is best for you. Don’t 
be shy about trying multiple shot 
sizes as well as various manufactured 
shells. Chokes can also play a role 
in determining which shot size you 
should use, but keep it simple and 
use the choke you’ve already settled 
on during prior patterning sessions.

Once you find a shot size and a shell 
manufacturer you like I highly recom-
mend you stick with it. Consistency is 
the key to breaking more targets! ✪

IF YOU PREFER 
EARPLUGS TO 

EARMUFFS,  
GO WITH  

CUSTOM-MOLDED  
REUSABLE EAR-

PLUGS FOR  
A BETTER FIT  
AND BETTER 
PROTECTION.

TIPS

T
JASON KELVIE /  USAHSCTL COACH EDUCATION
AND SUPPORT MANAGER
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