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OVERVIEW

Captivating the Clay Target
Community

PullUSA is the official publication of the USA High
School Clay Target League, the fastest-growing
high school sport in the nation. This quarterly
magazine is direct-mailed and digitally delivered to
up to 60,000 readers—student athletes, coaches,
gun clubs, volunteers and school administrators—
throughout more than 25 states.

PullUSA tells the compelling stories of these
student athletes (grades 6-12), coaches and
volunteers. The magazine will cover human interest
features, lifestyle stories, tips, product reviews,
college prep and more from the world of clay
target shooting sports.

Our readers don’t just shoot clay targets—they
hunt, fish, camp, and excel in the classroom. This
is the most efficient and effective vehicle to reach
these avid outdoor families.

Target your market on all fronts with print, online
and email content and distribution.

Take your best shot— PullUSA!

'L

HIGH SCHOOL

CLAY TARGET LEAGUE

About Us

The USA High School Clay
Target League is a 501(c)(3)
non-profit corporation and the
independent provider of shooting
sports as an extracurricular co-
ed and adaptive activity to high
schools for students in grades six
through twelve who have their
League-approved firearms safety
certification.
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Circulation

Average circulation up to 28,000-
plus U.S. clay target households,
schools and gun clubs, representing
participants of USA High School
Clay Target League.

Readers

2.33 PEOPLE in each recipient
household read each issue of
PullUSA Magazine.*

Terms

Terms are net 30 days. Charges
of 1.5% per month will be applied
to invoices over 30 days past due.
Payment may also be made via
Visa, MasterCard or American
Express. All payments must be
remitted in U.S. currency.

Bonus Offer!

Purchase 4x full page ad
receives 50% DISCOUNT
4x rate of 5th ad!

—)

ADVERTISING RATES

Size Dimension Open 4x
Back Cover 814" x 1078" $3,500 @
Inside Front Cover 814" x 1074" $3,000 s |
Inside Back Cover 814" x1078" $2,500 $2,250
Spread (2-page) 16 /2" x 107/8" $3,750 $3,375
Full Page 814" x 107/8" $2,000 $1,800
2/3Page Vertical 434" x 97/8" $1,500 $1,350
/2 Page Vertical 312" x 978" $1,250 $1,125
/2 Page Horizontal 74" x 478" $1,250 $1,125
/3 Page Vertical 214" x 978" $750 $675
/4 Page Vertical 32" x 478" $600 $540
/4 Page Horizontal 714" x 23/8" $600 $540
Page Size: Paper: Print:

Trim: 81/4” x 10 7"
Safety: 734" x 10 ¥/8”
Bleed: 8 12" x 118"

Bleeds accepted on
full page ads only.

Ad Sizes

Cover - 80# Gloss
Text - 60# Gloss

Color - 4-c Process

Cover & Text:
Web Heatset

Bindery:

Saddle-stitched
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SPECS & DEADLINES

Digital Specs Advertising Deadlines
Touchpoint Media prefers to Issue Date Space Material Mail
receive ads in Hi-res PDF format.
Adobe InDesign, Adobe lllustrator Fall 2018 09/21/18 09/24/18 1/03/18
EPS (w/outlined fonts), or Adobe Winter 2019 12/7/18 01/03/19 02/18/19
Photoshop (TIF/EPS) formats are )
also accepted. Submit ads on CD Spring 2019 03/25/19 03/29/19 05/11/19
or you can FTP the files. Be sure Summer 2019 07/01/19 07/03/19 08/13/19
to include all appropriate artwork Fall 2019 09/16/19 09/20/19 1/02/19
and typefaces if necessary. Ensure
all embedded images are in CMYK
format. We cannot be responsible
for RGB color print production.
Ad Submission Editorial Calendar
Ads can be e-mailed to Issue Date Highlights, Themes & Special Issues*
info@touchpointmedia.com.

Winter 2019: Product Showcase
If they are too large to email, Spring 2019: Shooting Skills
they can be sent to our Air Summer 2019: Season Roundup
Dropper account. In your web
browser enter: http://airdropper. Fall 2019: College
com/touchpointmedia. When
prompted please enter the “Subject to change

passphrase below:
* Passphrase: upload612

Air Dropper will then allow you
to upload to the Ads folder. You
will be notified when upload is
complete and Touchpoint Media
will be notified that a file has
arrived.

Ad Creation

Full service design, digital
photography and production
capabilities are all available at
competitive pricing. Please talk
to your sales representative

for details.

TO ADVERTISE
Call today, or see page 10
for a list of contacts.

PULLLU=

PH: (952) 994-2427
www.pullusamagazine.com
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ONLINE/DIGITAL EDITION

PullUSAMagazine.com

Home Page

1. Premium Leaderboard ad
728 x 90 pixels | $800/quarter

2. Standard Leaderboard ad
728 x 90 pixels | $500/quarter

3. Sidebar ad
300 x 100 pixels | $300/quarter

All Banner Ads rotate in order randomly with
page refresh and are located throughout the
site in addition to the home page.

Select content from

each issue available on
the PullUSA website!

Digital Edition

Over 30,000 participants—student
athletes, coaches, gun clubs, volunteers
and school administrators—of the USA
High School Clay Target League who
receive the printed magazine at their
homes four times each year also have the
opportunity to read the publication in an
interactive digital format.

The digital edition engages clay target
shooters, coaches and families like never
before, and provides additional exposure
and value for PullUSA advertisers.

Each issue is e-mailed
9 to every USA High

School Clay Target

League participant!
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PROMOTIONAL INSERTS

Call for rates on
inserting your
brochure or collateral
piece. We offer a
one-stop shop for
full service design,
digital photography,
production and
printing services.

Your printed
piece inserted
into the
magazine into
the specialized
market of your
choice!

Cost:

1. Save money on printing and shipping by having us print and ship your brochure.
IO CENTS Please call your sales representative today for details.

an issue!

2. If you decide to print your own brochure, please contact your sales representative
for specification quantity, delivery deadlines and the address to ship to.

Insert Sizes

SELECT FROM ANY OF THESE OPTIONS:
(Limit of 8 pages or less)

2°X5"SMALLFLAP 85" XII"TRI-FOLD  8.5"XII" BI-FOLD HALF PAGE

7" ) 3.67" ] 2.0" . 2.0’
5"
8.5" 8.5" 8.0"
'5\' | | | i
~ T
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COAST TO COAST DISTRIBUTION

From coast to coast,
PUllUSA is the world’'s most 30,000.,_
widely distributed YOUTH PART’C,pANTS_
clay target magazine. STUDENT ATHLETES

CLUBS, SCHop,.

ADMINISTRATQ
R
ANDMORE;
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Household
Profile

0 HAVE MORE THAN $75,000
0 household income

0 OWN PRIMARY
0 RESIDENCE

0 HAVE 3 OR MORE
0 people in the household

0 COLLEGE
0 GRADUATES

USA HIGH SCHOOL CLAY TARGET LEAGUE IS THE LARGEST
YOUTH CLAY TARGET PROGRAM IN THE COUNTRY!
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N
17%

of student athletes
purchsed a hunting

N

20%

of student athletes are
female

license last year

76%  80%

of families own a dog

of athletes enjoy
fishing as another

preferred leisurely
activity I |

million estimated

0 team expenditures

6 0 A) to participate in the
. League

of families own

recreational vehicles

as another preferred
leisurely activity

a7%

of League participants
are first-time clay
target shooters

LEAGUE YOUTH WILL SPEND

OVER $2 BILLION DOLLARS ON
HUNTING, FISHING AND SHOOTING
SPORTS IN THEIR LIFETIME.

(Based on data from the U.S. Fish and Wildlife Service and U.S. Census Bureau )

IS EXPECTED
TO PURCHASE A
FIREARM IN 2018
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CONTACTS

D www.usaclaytarget.com
Puu“:% Main Office: 1408 Northland Drive, Suite 104, Mendota Heights, MN, 55120

PH: (952) 994-2427 « E-MAIL: info@usaclaytarget.com

To advertise,

=7 please contact:

Fundraising and Event Manager Vice President

Josh Kroells John Nelson

(952) 994-2427 (612) 490-1388
jkroells@usaclaytarget.com jnelson@usaclaytarget.com

PUBLISHING PARTNER

touchpoint

CREATING CONVERSATIONS

Touchpoint Media

505 N. Hwy. 169, Ste. 100
Minneapolis, MN 55441
(800) 597-5656
www.touchpointmedia.com

Additional Opportunities

Annual Sponsorship

Support the USA High School Clay Target League with our
comprehensive package that includes nationwide or state-specific
event sponsorship!

HIGH SCHOOL

CLAY TARGET LEAGUE

ST HTE,
RS

Event Sponsor

Sponsor packages and exhibitor space available for USA
High School Clay Target League events!

2018-19 MEDIA GUIDE PULLUSAMAGAZINE.COM

Special Opportunities

Get your brand in the hands of thousands of
shooting sports enthusiasts with our web and
mobile applications!
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WILEY X SABER ADVANCED
SHOOTING GLASSES //
wileyx.com
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Start the year with the best gear. Shotguns, shell catchers,

eyewear, ear protection, trap machines, cleaning equipment, and more!
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THe FiELm [ COACH KELVIE S CORNER

SHOT” SIZE MATTERS!

WHICH SHOT SIZE FITS YOUR EQUIPMENT AND PERSONAL SHOOTING STYLE?
by JASON KELVIE illustrations by TOM RICHMOND
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BREAKING DOWN

Zhang: When  decided that I wanted to
do his, I called my parents in China to
ask for money to get a shotgun, and my
‘mom was like, “You're not doin this” but
my dad said, “OK, if s really safe, th
goahead and doit”and he sent me funds

he debate over which shot size o use for 16-yard trap has been a staple

ZIJUN ZHANG

ACADEMY OF HOLY ANGELS — RICHFIELD, MN

Lo help me getatrap gun. My mo just of d gun clubs fory Olympians
Kind ofaccepted that she couldn't do any- toAll the casual shooters at your local ACLOSER
n r a 5,019 shot, or vice-versa. Allshoot- LOOK AT CLAY
she'sover there (laughing). My dad told erowant o g6t L vight but ying o e nomcanbedmmung anson keve TARGETS
h ize that fits ll?

PullUSA: You went from having no
experience to having a very successful
first seasor
ing: Yes, T was actually kind ofsur-

prised that 1 could do wellinthis sport in
justmyfirstyear. My parents were als
really surprised and impressed that [ could

sho sowell My momis fecling
totallyfine now and my dad i really proud.

PUllUSA: What do you ike most about
beingon the team?

Zhang: 1love the people ' around. The
people are nice,we respect each other,
andwe take care of each other. When

Isthere

WHAT IS ‘SHOT?"
‘Shot’ refers to the pellets in a shot-
gun shell. Various types of shot-
guns shells can have different sizes
of shot. The smaller the shot size
number—7.5, 8, or 9—the larger the
diameter of cach pellet in the shell
Because of the difference in shot
diameter, shotgun shells with a
smaller shot size will have fewer
pellets in the shell. A shotgun shell
with 8 shot will have more pellets
than a shell with 7.5 shot.

‘The people are great

[ioe | ronrirs
| e

average MISHSCTL
2 | Spig2016-Fistlace,
Class24-onfrece 5

Bob Brotzel, b

n
out of more than 10,000 that took part n the spring eason.

Zhang: Right now I'm intheater and on
the math team. Imalso n the knowledige
dYmpartof

ise to uccess i the Minnesota State High School Clay Target League.

PUllISA: How dd you et earn
abor ague?

Tion Noctor’ Zhang: ot the school
bulletin in my email, and it mentioned

the Campus Ministry Team.

PullUSA:
Zhang: My §
conchis daughter's shotgun. It was an
over-and-under Beretta. I could'teven

time go?
e was with my

Iwaskind of
b

PullUsA:
mm.m..

jour face an your gun stock!
Whenstartcd,Tkeptbring myslt
because I wasn't holding the gun tight

Twas

enough.
feel good.

nChima e
s, 50 Twas interested m decided

nervous. T shotan 1 that irst time.

1o give ita try. My host fathe Fach issue of PullUSA features a different
¢ handg tth PullUSA: y

trap st wag my St e with , ss

asho shooting? sport and their communities. &

i that you have
more chances to hit the target with
8 shot because it has more pellets?
Be careful! It not quite that simple.

CHOOSING YOUR SIZE
There’s no question that cither 7.5
or 8 shot will work for 16-yard trap

just fine. The real question s which
size best fits your personal shooting
style, and how that shot patterns out
of your shotgun.

1

THE PATTERNING BOARD

1love the patterning board and so
should you. It is one of the most
effective tools to use to learn how

sl bk lhn i the b are buaing o and fr, and s

your turn to shoo

B oot s o o o
shoulder and take  breath, You callfor the target, and just a couple

o Yoy

to break the targets before they get
very far out, I would recommend
8 shot. At such close range, the
increased number of pellets will give:
you a better chance at breaking the
target versus the 7.5 shot.

e other hand, if you take
more time before you pull the trig-
ger, allowing the targets to fly out
a fair bit, then I would recommend
73 shot. The larger pellets have

us brands . shot
sizes and chokes affect how your
shotgun shoots.

satisfaction as you crush that cly target into tiny pices
High School Clay Target

This year, student athletes in the USA

Know?

League blasted away at nearly 10 million targets during the regular

you should let the pattern deter-
‘mine what size is best for you. Don’t
be shy about trying multiple shot
sizes as wellas various manufactured
shells. Chokes can also play a role
in determining which shot size you
should use, but keep it simple and

Obviously, clay targets are important in a sport that revolves

around shooting them out of the ai, so what
they made?

tare they? And how are

ALLSIZES AND COLORS

‘more mass, which

chances g
distances. Smaller shot might not
have the power to do much more

o N
manufacturer you'like T highly recom-
mend youstick with it. Consistency is

sizes of targets. The smallest target—
called a dove—is only 60mm wide. That’s
just abit bigger than two quarters placed
end to end. The clay targets used for the

than scare the dust gets

d they weigh

STANDARD LEAGUE TARGET

colars.
far with the bright orange-domed targets,

‘ 100006 ‘

white,
black, green, and even hot pink.

WHEN CLAY ISN'T CLAY

Did you know that clay targets aren't really

More recently, biodegradable clay targets

that are safer for the environment have

come to the market, Those targets aren’t
Instead,

‘madeofclay?.

limestone, sulfur, and other ingredients;

Pitch by tselfis really a thick slow-mov-
ingliquid.In fact it so thick and slow mov-
ingthat ifyou took aspoonful o it and held
it upside down to drip, youd have to stand
there forsboutadecade (give or ta
toformjust one drop!

THE BEST THINGS IN LIFE.
Some might say that the best part of clay
target shooting is the friendships you
‘make on the line, or the honor you feel
s you represent your school each league

night.

thebest 1

orchalk That mixis thenputintoamold and
cooled before painting and packaging.

blasing hoss gt g o gt
out of the sky.
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